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Margaret Steiff GmbH is a world-renowned manufacturer of collectibles, plush toys and children's clothing.
The company was founded in the southern German town of Giengen in 1880. For more than 140 years,
Steiff has been a model of high quality, first-class materials, perfect design and high safety standards. In
1880, when our founder Margaret Steiff made the elephant plush toy, it immediately won the children's
love and laid the foundation for the company's development. Her guiding principle is "only the best is good
enough for children". Today is still our company philosophy, which shapes our work and every product. In
1902, Margaret's nephew Richard invented the first joint bear, and soon adopted the world-famous name
"Teddy Bear" inspired by Theodore Roosevelt and brought an international breakthrough for our Steiff brand.
Today, Steiff sells well in more than 50 countries and regions around the world, and is welcomed and
fascinated by families, children and collectors.
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Steiff has a sales history in China for more than 10 years, and our products are found in high-end mall in
core cities such as Beijing and Shanghai. In order to further expand the Chinese market, Steiff China entity
is gonging to be established in 2023 and is committed to the brand promotion, business development and
customer service of Steiff brand in China.

L (Steiff) fEHEAGH 10 RO P, FATH b AR AL R L SR o3l T B v i
Yo RT#—By R Edg, L85 (Steiff) TESAK T 2023 %L, BT LB (Steiff)
s RELLE P ] ) ot R 38 R R IR S o

At Steiff, everyone is very important. The diverse and inclusive working environment and an equal and
mutually supportive working atmosphere, so that your uniqueness can be fully respected and appreciated.
As an important part of the international blueprint, we look forward to more like-minded and talented
people working with us to build Steiff into a household brand in China and create happy memories for more
families and users through our market insight and innovative products.
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Online Sales Manager

& LHEar

Location: Beijing or Shanghai
Report to: Commercial & Brand Rep -China & New Markets NEA

Job description:
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1. Develop and implement e-commerce strategies for China business to grow online presence
and achieve account growth, sales revenue, profitability and other indicators according to the
overall strategy of the company.
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2. Actively explore online business opportunities, establish, and maintain a strong relationship with e-

commerce platforms, social e-commerce platforms and e-commerce operating partners, including but
not limited to Tmall, JD, Xiaochongshu, TikTok and other platforms and related operating partners,
reasonably use the company resources, platform resources and other online partner resources after
understanding various platform rules.
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3. Be responsible for full chain management of online business, including but not limited to guiding
product portfolio, supervising customer order confirmation and goods distribution, online display,
product training, promotion, inventory inspection, etc., to ensure customers' timely replenishment,
and assist customers to improve the output of online POS.
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4. Coordinate with merchandising, marketing, supply chain to develop and manage the product
plan, optimize online portfolio and availability to customers by coordinating with internal product
planner to collect demand forecast from online POS. Monthly review the difference between demand
forecast and actual sales of online channel, improve the accurate rate of forecast and optimize the
product availability.
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5. Work with brands/principals, TPs, E-platforms on coming up with biz proposals with the
platforms, sales budget, A&P budget, cost structure, marketing promotion plan.
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6. Responsible for direct and indirect online POS, guide and supervise both internal
and external partners to correctly use brand assets on online shop image, product,
content, and operations etc. to comply with CI guidelines.
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7. Manage and promote e-commerce customer service (pre-sales and after-sales) and operations
to achieve customer satisfaction and retention.
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8. Implement test and learn strategy to identify key sales drivers per channel.
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9. Identify all opportunities on partner sites to push product pillars and increase penetration of
online businesses.
R EAEARPE R R FrE MLy, DAHESD AL T SR mifE 2k 55 OB IE = .

10. Responsible for sales reporting by account. Analyse business, identify areas of opportunity to
achieve sales goals and send out required reports.
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11. Cross department collaboration with Finance, Logistics and Demand Planning.
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12. Other tasks assigned by superiors.
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Requirements:
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1. Bachelor’s Degree or above in e-commerce, marketing, business administration or related
disciplines.
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2. At least 5 years solid working experience in e-commerce operation and marketing
management in B2C online retailer or multi-channel retail environment is an asset.
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3. Excellent business communication skills and can maintain customer relationships with the
online platform and customers. Proficient in English is preferred.
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4. Familiar with all online business tools including (but not limited to) catalog management,
content management, online customer service.
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5. Strong leadership and management capabilities to guide and enhance the performance.
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6. Strong data analysis skills with good business insight.
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7. Have the spirit of ownership, work results-oriented, strong execution, problem-solving and
proactive work attitude.
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8. Experience in high-quality consumer brand is preferred.
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Applicants are requested to send their motivation letter, CV, and expected annual salary to Jacquelyn Li
at jacquelynli@melchers.com.cn




